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Swiss Banking with a mission
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The story of a tuna…
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The challenge
The disconnect of financial markets with the real economy



4Source:  Global Footprint Network, United Nations

Accumulated Deficit

Another debt crisis…



5

Source: www.tradersnarrative.com

Financial Industry & Real Economy
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Short‐termism
Average Holding Period of Shares (S&P 500)
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Investments

Liabilities
Short-term:
1 – 3 years

Long-term:
20 – 30 years

Time

Pension Funds: long‐term vs. short‐term?
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Sustainable 
Asset Management

The vision behind SAM 
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Would you have invested
in this team?
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The challenges
Not in the business plan….
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Courage

Vision

Success

Staying Power

Flexibility

Patience

Mount Sustainability
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Investment Performance

Marketing‐Dilemma
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Dow Jones 
Sustainability Index
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Our offerings
Be open & stay flexible
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1995

Foundation

The big Idea

Cleantech
Venture Capital

Thematic
Funds

2000 2005

Market Leader & Global Innovations
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Impact on Shareholder Value

Impact

Source:  Globalance Bank
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Harvard Study confirms Outperformance

Source:  Harvard Business School, 25. November 2011

• 180 listed US Companies (90 high Sustainability score, 90 low score)

• Long‐term Study: 18 Years (1992‐2010)
• Outperformance of 50 % (2.3% p.a.)

High Sustainability Companies

Low Sustainability Companies
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What’s next?
Sustainability 3.0
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Money & Values…..
What is the footprint of my portfolio?
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Performance & Footprint
S&P 500

Footprint: 3.9 out of 7 (Neutral)

Source:  Globalance Bank
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Performance & Footprint
S&P 500

Footprint: 3.9 out of 7 (Neutral)
Performance 2008‐2013: +32%

S&P Footprint Top 25

Footprint: 5.7 out of 7 (Strongly Positive)
Performance 2008‐2013: +81% 

Source:  Globalance Bank
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Learnings
People, Personality, Plan 

& …..Luck
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People
• Partners, Co‐Entrepreneurs, Employees 

• Shareholders 

• Customers

• Family
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Your Personality
• Courage

• Ability to grow

• Are you a leader?

• Do you have staying power?

• Are you willing to pay the price?
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Plan
• Mount Sustainability

• Adaptation (Employees, Shareholders)

• Financials

• Human Resources
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Luck



28www.globalance‐bank.com

The tuna is most often
on the other side of the street…


